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March 30, 2005

The Honorable Albert Wynn
United States House of Representatives
Washington, D.C. 20515-2004

Dear Representative Wynn:

I am responding to your letter concerning Nielsen Media Research’s new system for
measuring television viewing in local markets, the Local People Meter system (“LPM™). You
cxpressed concern that Nielsen Media Research (“Nielsen”) is introducing this system into local
markets despite problems with accuracy and without accreditation from the industry self-
regulatory body, the Media Ratings Council (“MRC™).!

The FTC staff met with the MRC and representatives of the Don’t Count Us Out
Coalition and Fox Television Stations, Inc., as well as representatives of Nielsen, and has
reviewed a range of materials concerning LPMs. The staff has learned that Nielsen has
voluntarily submitted its LPM systems to the MRC for audit, and extensive audits have been and

re being conducted on the MRC’s behalf by Emst & Young. Both Nielsen and the MRC agree
that the people-meter approach to audience measurement is appropriate and, indeed, capable of
being more reliable than the systems it would replace. An accredited national people meter
system has been in place for some time. The audits have demonstrated problems with LPM
implementation, and Nielsen has not challenged the legitimacy of the audit results through the
available MRC appeals process. To the contrary, it has been working with the MRC to correct
the problems and attain accreditation

: As you know, the MRC was established by the industry in the 1960s in response
to congressional concerns with the reliability of media ratings. Its members include customers of
Nielsen and others concerned with broadcast ratings, including broadcasters, cablecasters,
advertisers, advertising agencies, and industry trade associations.

2 In addition, Nielsen has agreed to implement many of the recommendations
contained in a recent report by the Independent Task Force on Television Measurement. News
Release, Nielsen to Implement Recommendations of Independent Task Force on Television
Measurement (Mar. 23, 2005), available at
htip://www.everyonecounts.tv/news/0323_taskforcereport.htm. The report’s recommendations
included improvements in the composition of the LPM samples, training for the field force, and
fault rates. INDEPENDENT TASK FORCE ON TELEVISION MEASUREMENT, REPORT OF THE
INDEPENDENT TASK FORCE OMN TELEVISION MEASUREMENT (2003), available at






